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Chefs Collaborative National Summit

Chicago
September, 2009
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Over 34,000 miles o

Pure and healthy

All Alaska seafood is wild

No species of Alaska seafood is threatened or endangered

World's model for sustainable seafood:
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Alaska Seafood at a glance

60% of the seafood harvested in the U.S. is from Alaska
If Alaska were a country it would rar in the world
iies of wild salmon: King, Sockeye, Coho, Keta, Pink

Several whitefish varieties: Halibut, Cod Pollock, Sole, Black Cod, Ro
Surimi Seafood

olifish species: Crab, Scallops, Spot Prawns, Oysters
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Corporate & Social
Responsibility
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Sustainable Seafood:

« Governance ¢ FAO compliant
« Transparency < Collaboration

« Precautionary ¢ Commitment

« Science- » Enforcement
based
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**Separation of Conservation from Allocation
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The: common themes
throughout each of
Alagka's major fisheries:

«Science
~Pregaytion
*Transparency
«Enforgement

**Separation of Conservation from Allocation
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Based on Science

Every year, Alaska’s scientists
conduct research on topics
including:
« Fish stocks
« Climatic
¢ Environmental
» Socioeconomic factors
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Transparency

Alaska funds and supports
over 80 fish and game
advisory committees in
Alaskan communities
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Transparency

« Public participation and education
help people understand
management decisions

* When science dictates that a
cutback is needed, stakeholders
are willing to sacrifice
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Dewnleadable Tosh
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Alaska Seafood:
NPFMC:

Alaska Dept Fish & Game:
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Alaska Seafood Sustainability ’
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Thank You!
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